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· What is this project?
The project is about a Pepsi-Cola Corporation World Headquarters.
· What was it used for (and what might it be used now if the user has changed)? 
The project is used for designing the modernist classic to be the world headquarters for the Pepsi-Cola Company and it could be for commercial purposes such as leasing in case of change of the use.  
· Why is it important?
It is important because it made a way for other projects from its innovation.
· What makes this project interesting?
The interesting thing about the project is the location of the project, which was done at the corner of the front park avenue, its size, structural work, and the way the glasses were fixed.
· Who is the designer?
The designer of the project is Skidmore Owings and Merrill (SOM).
· What else have they done and how does this project compare?
They have collaborated in empowering students who are designers, architecture, urban design as well as engineering and the project compares on the outstanding empowerment (Gershon, 2013). 
· Who and what was the conceptual context for this project? 
Pepsi-Cola Corporation's world headquarters and establishment of well-designed headquarters was the conceptual context for the project. 
· Who were the architect's contemporaries and how does this project compare to that context?
International style was the architect’s contemporaries and the project compares to the context because they apply the same architectural designs (Jalagat et al, 2018).
· What is the cultural context for the project since it was finished?
The cultural context of the project since it was finished is to outstand as the ancient and quality projects that have good architectural designs.
· How is it represented by others (critics, the public, popular media, automated media, etc.)? 
The project has been represented by others in both public and popular media.
· How does this project work? 
The project works as the headquarters of the Pepsi-Cola Corporation
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